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#_______
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To submit your work!!!

Turn in this paper filled out.  Then combine all your A task activities together, then your B activity, then your C activity, staple and turn in as a packet.  Complete each activity on a separate sheet of paper AND LABEL the activity at the top of your page (Example:  Task A #4).  

You may use Google Docs to complete your activities (if you’d rather not pen and paper).  Simply label your document your firstlastname and name the number of your Task (example: shannongrahamtaskA4), and be sure to SHARE WITH ME WHEN GIVEN THE OPTION (sgraham@bradfordacademy.com). Then  go to Google Classroom (download and join the class if you haven’t already:  2nd hour class code:  i6460eo; 3rd hour class code:  uwof5w, and click on either the Task A, B, or C assignment.  Click “add”, then “google drive”,  select your document and then you must click “turn in!”.  On this sheet simply circle the option “Submitted on Google Classroom” so I know to look for your assignment there.  
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C-Level Tasks





10 points – You are a consultant working with the owner of a new restaurant who wants your advice on how to make effective marketing decisions.  Complete a 2-3-paragraph explanation.


20 points - Create flashcards on index cards for ten of the most difficult vocabulary terms (use your notes and/or I have marketing textbooks in the right hand cabinet in the back of the room). Include 1) the definition as well as 2) the reason it is valuable to know and 3) include a picture that represents the vocab word.


20 points - Select a product and present examples of all five types of utility for each product. Make a collage by using construction/copy paper and cut out pictures for each utility.


20 points – Develop specific descriptions of two different potential markets (include each of the four categories:  demographics, psychographics, geographics and product benefits) for each of the following businesses: a health and fitness club, a cruise ship, a gas station, and a movie theatre. 


10 points – Draw or use technology to create a picture, graph, or other representation of the definition of marketing and common activities that are a part of marketing. 


20 points – Using your notes and any other materials used in class, create 5 True/false quiz questions and 5 multiple choice questions.  


20 points - Write a 10-line song/rap/poem about a marketing function.


20 points – Summarize an article related to one of the seven functions of marketing or the five economic utilities.  Use business publications such as BrandWeek, Adweek, Business week, Fortune, Forbes, Nation’s Business, and Marketing News.  Type up your summary using Google Docs and attach the link of the article you summarized below your typed summary.


10 points – “Today, most marketers realize that they don’t want to connect with just any customers.” Do you agree with this statement? Why? Which company would be more likely to follow this creed, Wal-Mart or Porsche, why? 


10 points – It is often said that marketing costs represent approximately 50% of the selling price of an item.  Select a product of your choice to justify the need for marketing and its related costs in the sale of that product.


10 points- In 2-3 paragraphs explain the meaning of the following statement:  Marketing is more than just promotion.  


 30 points- Using the attached “ Marketing of you” worksheet, recreate TWO of these diagrams.  Choose 1 of the people categories for your first re-creation, and then choose 1 of the people in the second set of people for your second re-creation.  Then recreate your diagrams on one paper (front for 1st category, back for 2nd category).  Answer the questions I have provided in each of the boxes.  Create these as if you were going to give them to the two people you chose.  Be colorful, creative, use pictures, be honest.  You should see some similarities but mostly they should differ because of the person you chose for the internal circle.





B-Level Tasks





10 points – Identify ten people who vary in age, gender, occupation, and other personal characteristics. Ask each person the following three questions. Record their answers


What do you believe “marketing” means?


When you hear the word “marketing,” are your feelings more positive, more negative, or neutral?


Do you believe most people involved in marketing are attempting to meet your needs as a customer? Yes or no.


What do you think is the best advertisement on TV currently? What makes it your favorite?�


10 points – Research the “got milk” campaign used in the last decade.  Answer the following questions in 2-3 paragraphs:  What was the marketing campaign aimed to do?  Who was the target market for this marketing campaign?  How can the “got milk” ads target different market segments by age, gender, generation, and ethnic background?  Do you feel the marketing campaign is effective? The “got milk” campaign used many professionals for marketing sponsorship in their campaigns.  Who were some of the professional spokespeople?  Do you think they were a benefit to this marketing campaign?  Why or why not? 





We will be completing these activities in and out of class during the next two and a half weeks.  This will count as your test grade for the Chapter 2!�Turn in the attached sheet when you turn in your assignments.





A-Level Tasks





20 points – You are part of a team responsible for planning a marketing mix (4 Ps) for a new fast-food breakfast item targeting health-conscious families. Describe a description of each mix element. Make a three-minute presentation of your decisions and explain how you used a marketing concept. Develop at least one visual aid or foldable for your presentation. �


20 points – Research the pharmaceutical industry to see how companies that sell prescription drugs (i.e  Celebrex, Celexa, etc.) advertise to consumers, even though they cannot purchase those drugs without a prescription.  Identify their marketing strategy and whether or not you agree with this type of marketing.  Research a specific drug company or drug companies in general as a whole.  Write 2-3 paragraphs on your marketing findings and your opinions on this type of marketing.  





20 points – Research a company that has different products for different target markets (example:  Mcdonald’s menu is way different in Japan vs. United States).  Explain how the two (or more) products are different.  Is it different labeling?  Different packaging?  Different offerings all together?  What is the company and what are the products?  Explain WHY you feel this works or doesn’t work for this company and explain WHY you think this company has these different offerings.  Write 2-3 paragraphs on your marketing findings and your opinions on the different target markets.




















